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Audible Studios on Brilliance, United States, 2016. CD-Audio.
Book Condition: New. Unabridged. 171 x 133 mm. Language:
English . Brand New. Marketing with Web 2.0: Social Networking
and Viral Marketing introduces social media marketing to
advanced college and first year MBA students. The primary
focus is to supplement and enhance the current marketing and
technology curricula by applying standard marketing theory to
the new online space. The text is positioned to build upon
students familiarity with basic marketing approaches and their
first-hand experience with social networking and viral marketing
websites. By following the chapter outlines of standard texts in
marketing, the book reinforces the instructor s commitment to
these topic areas as reputable channels. The examples build
upon student experiences by integrating student interest into the
academic marketing framework. This audiobook is directed
toward individuals who want to incorporate new technologies
into their marketing portfolio or are looking for new methods to
reach the next generation audience. This material can also be
applied in management courses exploring the impact of
behavioral change and MIS courses focused upon implementing
social networking technologies. Dr. David L. Anderson currently
serves as an associate professor of Economics and Business at
Westmont College (Santa Barbara,...
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Unquestionably, this is actually the greatest function by any author. I was able to comprehended every little thing
using this created e ebook. Its been printed in an remarkably straightforward way which is merely following i finished
reading this ebook in which in fact altered me, alter the way i think.
-- Ar ia nna  Witting    

An exceptional book as well as the font used was exciting to read. It is actually rally intriguing throgh reading time. You
will not sense monotony at anytime of the time (that's what catalogues are for about when you ask me).
-- Cr ystel Ha g enes    
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